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Abstract:Crowdsourcing has beconme a new business model nowadays.It not only makes human knowledge
and wisdom improved and disseminated infinitely,but also creates amazing social wealth.However,the success rate of
crowdsourcing missions depends on a number of factors,among which the most important one is the bid given by mission
publishers.In this paper,a new,pricing strategy based on domain-of-influence is proposed,which uses the geographical
distribution of missions and the employeés to price dynamically,then readjusts the size of the affected domain for an iterative
calculation until the pricingresult is stable.In addition,this paper establishes a mathematical model to simulate the probability
of completion of a missionywhich)is used to test the merits of the pricing strategy based on domain-of-influence.This paper
takes the self-sefvice,modelof Photographing for Money as the study subject and the financial rewards have increased by
80.65% after repricing by means of domain-of-influence compared with the previous pricing method.
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